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Paddy Loughman
Independent Strategist & Speaker

Sharam Yalda

Founder, HumanNation, 
Regenerative Innovation Strategies & Business Design

Jessica Long
Head of Sustainability, Ipsos MORI

Jonathan Alexander
Co-Founder, New Citizenship Project

Paddy is an independent strategist, speaker and campaigner. He spent over a decade
working as a market researcher, innovation consultant and brand consultant across a wide
range of sectors, most recently as Strategy Director at Wolff Olins. He now takes various steps
to encourage action on the climate and ecological emergency, focused particularly on the
role business and storytelling can play in transforming our economy. 

Sharam is an Ecologist and Economist by training, with expertise in development of disruptive
innovation projects and application of funding to bring the projects to Life – principally through
European and national Research & Innovation programmes. He is now expanding into the realm
of ethical and patient private investment, collective or distributed funding, with the aim to
channel regenerative investment.

Jess is the Head of Sustainability at Ipsos MORI in London . Jess has 14 years’ experience in
market research working across sectors, categories and methodologies.    She Heads up Ipsos’
Green Economy network which leverages insights and learnings on sustainability across Ipsos
service lines.  

Jon Alexander is co-founder of the New Citizenship Project (NCP), a strategy and innovation
consultancy that aims to shift the dominant story of the individual in society from consumer
to citizen. NCP’s client list includes The Guardian, the European Central Bank, and the
European Journalism Centre.

Oliver Payne
Founding Director, The Hunting Dynasty

Katie Williamson

Senior Associate, Behavior-Centered Design, Rare’s Center for
Behavior & the Environment

Josh Gellers
Associate Professor and Director, MA in International Affairs
Program, University of North Florida

Josh Gellers, PhD, LEED Green Associate, is an Associate Professor in the Department of Political Science and
Public Administration at the University of North Florida, Research Fellow of the Earth System Governance
Project, and Core Team Member of the Global Network for Human Rights and the Environment. He is also a
former Fulbright Scholar to Sri Lanka. Josh’s research focuses on environmental politics, human rights, and
technology. Connect with him on Twitter: @JoshGellers.

Katie Williamson works for Rare’s Center for Behavior & the Environment (BE.Center) where she
develops tools, resources, and trainings on Behavior-Centered Design, an approach that blends
design thinking and behavioral and social science to generate innovative solutions to environmental
challenges. She is also the editor of the BE.

Oliver is the founder of a behavioural insight & communication agency The
Hunting Dynasty working with government, business, and third sector. He is an ex
OgilvyOne and Saatchi & Saatchi advertising creative partner, winner of many of
the world’s top advertising and behavioural awards, a judge of communication
work for awards shows, and co-founder and host of the over 7 year old, 2,000+
member-strong London Behavioural Economics Network which meets regularly
and has branches around the world.

https://www.newcitizenship.org.uk/
https://www.joshgellers.com/
https://www.earthsystemgovernance.org/
https://gnhre.org/


Sharam Yalda
Founder, HumanNation, Regenerative Innovation Strategies &
Business Design

Michelle Patel
Head of Social Sciences and Strategic Insight, Food Standards Agency

Marta Trapero
Associate Professor of Health Economics, International University of
Catalonia (UIC)

Marta Vilella
Client Partner, Foresight Factory

Sharam is an Ecologist and Economist by training, with expertise in development of
disruptive innovation projects and application of funding to bring the projects to Life –
principally through European and national Research & Innovation programmes. He is now
expanding into the realm of ethical and patient private investment, collective or distributed
funding, with the aim to channel regenerative investment.

With nearly twenty years in Government and a background in communications she remains an
endlessly curious scholar of public perception. With a deep interest in how citizens can influence
policymaking she is fortunate to lead a fine team of researchers and to have access to leading
experts and a full range of social science tools to understand how and why people do what they
do when it comes to food.

Marta Trapero-Bertran is associate professor and researcher at the International University of
Catalonia (UIC), Barcelona, Spain. Its main areas of research are the modelling techniques in
economic evaluation in the context of health economics and economic evaluation of health
technologies.

With over 15 years of client management, Marta has a solid history of success in managing
high-value international accounts across multiple industries including Three, O2, RSA,
Publicis Media, among others.

Guillaume Caline
Responsible for Public Opinion Projects, Kantar France

Dr. Helen Brown
Senior Advisor, The Behavioural Insights Team

Rosie Denlegh-Maxwell
Associate Director, The Behavioural Architects
Rosie has always been fascinated in why people do what they do – especially when it doesn’t really
benefit them long term! At The Behavioural Architects she has specialised in understanding behaviour
and how to influence it in the health and wellbeing sector, particularly around physical activity. She has
worked with organisations such as Sport England, Swim England, British Rowing, Women in Sport, Kent
County Council and even Google to help drive healthier behaviours amongst the general population as
well as those under-represented in sport/physical activity. 

Helen’s focus is on understanding behaviour change, and translating that knowledge to address real
world problems. In her current role with the Behavioural Insights Team, she applies insights from
behavioural science to public policy, to improve outcomes for citizens. This includes work across public
health and health policy, with a focus on obesity.

Guillaume has been working for 12 years in opinion, image and communication surveys for TNS
Sofres and now Kantar Public. He designs and manages qualitative and quantitative research to help
his public clients better understand how citizens think, act and vote. Passionate about
understanding behaviour, he advises French public institutions on their strategy to support
behavioural change in the fields of health and the environment.



Diana Gan
Edtech investor (EiM Ventures) | GEB member (Dulwich College
International)

Debbie McVitty
Editor of Wonkhe

Andy Durman
Managing Director,Emsi UK

Jessica Hunt
Senior Advisor; Head of post-16 Education and Skills, 
The Behavioural Insights Team

Diana leads EiM Ventures. She also sits on the Group Executive Board of Dulwich College
International (DCI). Over the last 12 years, Diana has been a hands-on member in the
formation and growth of the schools in the DCI family of schools. Diana is a graduate of
INSEAD Global Executive MBA (Dean’s List), University of Technology, Sydney (Bachelor of
Business/LLB, First Class Honours), and a Solicitor of England and Wales. 

Debbie McVitty is editor of Wonkhe, the home of the higher education policy debate,
contributing to Wonkhe articles, email briefings, events, and the Wonkhe Show podcast. She
has previously worked in policy and communications roles at Universities UK, the University
of Bedfordshire and the National Union of Students. She holds a DPhil in English Literature
from the University of Oxford and an MRes in higher education research, evaluation and
enhancement from Lancaster University.

Since 2010, Andy has overseen Emsi’s expansion in the UK, with the organisation now
partnering with over 100 universities, colleges, LEPs, Local Authorities and employment
organisations throughout the country. With a wealth of experience as a market intelligence
professional, and a particular expertise in labour market and demographic analysis within
the higher and further education sectors, Andy is passionate about helping organisations
better understand their role in driving their regional economies.

Jess is a Senior Advisor that leads the post-16 skills and education brief at BIT. She has designed
and delivered behavioural interventions across various educational contexts including Career
Education, Technical Education, Higher Education, and lifelong learning. Prior to joining BIT she
delivered behaviour change and social research in central Government.

Filippo Montesi
Accredited SROI practitioner and trainer

Wilma Smythe
 CEO & Founder, Insight for Good

Wilma has over 20 years experience leading customer insight and intelligence programmes both
in the private and public sectors where she has developed customer and multi-channel
strategies and influenced strategy, communications and marketing, policy, and service delivery.
She is now the Founder of Insight for Good, a social enterprise designed to bridge the gap
between the world of insight and social & environmental impact responsible for the event.

One of only eight accredited SROI trainers in Europe, Filippo Montesi begin his consultancy
career after graduating with degrees in Developmental Economics and International Business
from the University of Florence and the Pompeu Fabra University respectively.



Geoff Mulgan
Professor of Collective Intelligence, Public Policy and Social Innovation
University College London

Stephanie Mensah
Diversity and Inclusion Research Lead, Ipsos MORI

Dr. Bindu Garapaty
VP of Talent, Inclusion and Equity at Impossible Foods

Ben Carpenter
CEO Social Value International

Sir Geoff Mulgan CBE is Professor of Collective Intelligence, Public Policy and Social
Innovation at University College London (UCL). He was Chief Executive of Nesta, the UK’s
innovation foundation from 2011-2019. From 1997-2004 Geoff had roles in the UK
government including director of the Government’s Strategy Unit and head of policy in the
Prime Minister’s office. From 2004-2011 he was first CEO of the Young Foundation. 

Stephanie is a Director at Ipsos MORI and is responsible for running the Ipsos programme of
research. The programme explores topics around diversity and inclusion with the aim of
reflecting the lived reality of inequalities in Britain today through research.

Dr. Bindu Garapaty joined Impossible Foods in 2020 as its first VP of Talent, Inclusion, and
Equity. With a doctorate degree in clinical psychology and years of experience in
organizational leadership, she brings a deep understanding of human behavior, well-being,
and evidence-based practices to the workplace. In her current role, she oversees inclusion,
diversity and equity initiatives, talent and career development, and Impossible Foods’ five
employee resource groups.

During last five years of working at Social Value UK, Ben has helped to grow and develop a range
of membership services, most notably Assurance and Accreditation and SVUK’s involvement in
the Impact Management Programme. Ben has also led on international initiatives with the
OECD, World Economic Forum and World Business Council for Sustainable Development.

Hannah Kilshaw
Research Director, ICM Unlimited

Siri Chilazi
Academic Expert in Gender Equality & DI, Harvard University

Leonie Nicks
Senior Advisor, The Behavioural Insights Team
Leonie works in the equalities team at the Behavioural Insights Team, a social purpose company
that applies insights from behavioural sciences to make policy more effective. She has most recently
led several trials as part of a major research programme in collaboration with the UK Government
Equalities Office to build the evidence base for what works to improve gender equality in the
workplace.

Siri Chilazi is a Research Fellow at the Women and Public Policy Program at Harvard Kennedy
School whose life’s work is to advance gender equality in the workplace through research
and research translation. She operates at the intersection of academia and practice, both
conducting research on how organizations can become more inclusive and bringing those
research insights to practitioners through speaking, training and workshops.

Hannah has over a decade of experience of working with clients to explore some of society’s
greatest issues, including inclusivity, diversity and vulnerability. She is particularly interested in
applying behavioural science principles to the design and delivery of insight, so as to bring a
‘human understanding’ lens to uncovering why people think and act as they do.


